The present study analyses and
Introduction
In the Indian Banking Sector, as a result of the paradigm shift in the marketing philosophy of Reactive Marketing to Proactive Marketing, financial education to the mass for facilitating financial awareness and financial deepening became the need of the time for mutual existence, the existence and survival of financial markets and customers. The Financial Knowledge Society is a society which is enriched by the mass financial social mobility as a result of financial literacy, awareness, education and enlightenment which will uplift the society to the construction of an economically viable nation. The banking system is the epicenter of the economic prosperity of any nation. Therefore, the promotion of banking system is the crucial and essential pre requisite for economic prosperity. It is a widely acclaimed fact that the health of an economy is reflected in the health of its banking and financial system. The Banking system is the main device to transact the financial education and the resultant financial awakening. Financial literacy and counseling on a mass scale will gradually help to eradicate the rural and urban demarcation in relation to the accessibility to financial and banking products and services. A large number of rural Indian mass are away from most of the banking and financial services, because of the lack of proper financial education and awareness. Financial Literacy Centers and Campaigns are necessary for lifting these marginalized sections of the society to the mainstream of economic development, which will lead to a more inclusive growth.
Financial literacy stands for the financial knowledge and the ability to use it for taking sound financial actions and decisions. The developments in financial markets, demographic, economic and policy changes have necessitated the creation of awareness with regard to innovative and diversified banking products, services and systems in order to take prudent financial decisions, and to attract the marginalized mass. The Reserve bank of India, has been actively participating in the field of eradicating financial illiteracy in the country. In this context a project called "Project financial literacy" has already been implemented. Financial literacy in India is on the positive side now. A survey conducted by The Financial Express shows that India has made rapid progress in the field of financial education among the ten leading nations of the world. The consumers have now greater access towards a variety of modern banking products and systems by a range of entities from on line banks, brokerage firms and community based groups. Moreover changes in retirement benefit schemes and increase in life expectancy have increased the thoughts of consumers towards better and efficient savings management. Financial literacy is considered an important prerequisite for the promotion of financial inclusion and ultimately financial stability. In India the need for financial literacy is getting greater because of the low level of literacy and large section of population which remains out of the formal financial set up. In this context the need of financial literacy has become broader acquires greater significance because it could be an important factor in the very access of such groups to finance and banking services. The present study is proposed to evaluate and analyse the present scenario of Financial Literacy Centres in the state of Kerala and the role played them in the financial deepening. The Kerala State is taken for the present study because it is the first state in India which is recently declared as the State with 100% Financial Inclusion by the Central Government. The 100% financial inclusion doesn"t mean that the State have 100% financial literacy. This aspect is also critically evaluated in the present study. The State Government and the Bank Authorities should go further for making 100% financial literacy, by framing and implementing prudent Financial Literacy Programmes, which ultimately help to create a Financial Knowledge Society.
Financial Literacy Centres and Indian Banking Sector
India is ranked number two in the list of highest financial literacy countries in the world. In India Financial literacy has assumed greater significance in recent years due to the complexity of financial markets. In India, Kerala state is pioneering in this respect. As a result of number of financial inclusion and awareness campaigns, the State was declared as the first total banking State in India. In addition to it, Palakkad District is declared as the first total banking district in our Country. Financial literacy is considered as important criteria for the promotion of financial inclusions and ultimately financial stability. In India, the need for financial literacy is getting greater because of the low level of literacy and large section of population which remains out of the formal financial set up. In this context the need of financial literacy has become broader and it acquires greater significance because it could be an important factor in the very access of such groups to finance. In India, large sections of people are resource poor and who operates on the margin. These groups are really vulnerable towards persistent downward financial pressures. Moreover with no established banking relationships, the poor sections are pushed towards expensive alternatives. Challenges in the areas of household management, could be accentuated by the lack of skills or knowledge that make well informed financial decisions. Financial literacy can help them prepare ahead of time for life needs as well as to deal with unexpected contingencies without assuming unnecessary debt.
Financial Literacy Centres and Reserve Bank of India
The Reserve Bank of India, has been actively participating in the field of eradicating financial illiteracy in the country. In this context a project called "Project Financial Literacy" has already been implemented. The main objective of this project is to disseminate information regarding the Central Bank and general banking concepts to the various target groups including school and college going children, women, rural folk, rural and urban poor, defense personnel and senior citizens. Information is distributed to the target audience through presentations, pamphlets, brochures, films, websites etc. for doing this the Reserve bank has actively engaged other agencies like commercial banks, government machinery, NGO"s, schools, colleges etc. It has launched a financial education site from November 2007 commemorating children"s Day. The site was mainly created to teach the basics of banking, finance and central banking to children in different age groups. The site also has other valuable information to other target groups like women, rural and urban poor, defense personnel and senior citizens. It contains films on security of currency notes and also has a games section. This is to familiarize school children with India"s various currency notes. Other than this the Reserve bank has been conducting essay competitions to promote financial awareness among school children on topics related to banking and finance. The bank is also actively engaged in conducting exhibitions in different parts of the country. Recently the bank launched the "RBI Young Scholars" Award" scheme for outstanding students in order to generate interest in creating awareness of banking sector of the country (Academic Foundation's continuing series, 1998). The Reserve Bank has asked the lead banks in each district to draw a road map for ensuring that all villages having a population of more than 2000 will have access to the financial services through a banking outlet and this outlet need not be a banking branch. Secondly all commercial banks inclusive of public sector banks, private banks, and foreign banks should come forward with their specific board approved plans for financial literacy by 2010 with an intention to roll out these plans during the next three years. In this context the reserve bank has refrained itself from deliberately imposing a uniform model on the banks, but it wants each bank to build its own strategy in line with its business model and comparative advantage. This would ensure better ownership. The Reserve bank has also consulted the Indian banks association in this regard. The Reserve bank is also insisting to include the criteria of financial education in performance evaluation of all bank staff. Moreover the Reserve Bank"s outreach program aimed for Indian villages aims at connecting senior staff of the Reserve Bank to the villages in
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India. India has nearly six lakh villages. The Reserve bank staff has been able to visit all these villages as part of imparting financial education. In another great development, the Reserve Bank has tied up with the government of Karnataka to include financial literacy in the syllabus for classes 5, 7, 8 and 9. The new revised syllabus has already implemented from 2010-11 (RBI"s several policies to improve financial literacy-2011).
Credit Counselling and Financial Literacy Centres
Credit Counselling is a process in which the consumers are educated about how to avoid incurring debts that cannot be repaid. It normally involves negotiating with creditors to establish a debt management plan for the consumer. In India due to the recent transformations in the retail banking sector, the need for credit among the ordinary consumers" has increased drastically. There has been rapid growth in the areas of consumer loans, housing loans, credit cards, personal loans etc. This had lead to the emergence of credit counseling in the country. Only a few banks working in the public and private sector have taken initiative in this regard. The "ABHAY" Counseling Centre in various parts of the state of Maharashtra was started by the Bank of India. The "Disha Trust" another organization initiated by the ICICI bank and "Grameen Paramarsh Kendras" started by the Bank of Baroda are already in operation. These Counselling Centres assist people on face to face basis as well as on telephone, email, or through letters. Consumers facing problems related to credit cards, personal loans, housing loans approach these centers to get efficient advice to solve their problems. Major features of such centers is that the services are provided free of cost and the centers are manned by retired bank personnel who are experts in this area. Training and awareness camps are organized by such centers to educate people of the need to save as well as to familiarize them with the concept of credit cards, impact of minimum charges etc (Academic Foundation's continuing series, 1998).
Financial Literacy efforts of Non Governmental Organisations (NGOs)
Over and above the efforts of the Reserve bank and other commercial banks, various NGOs in the country are also entrusted with the task of spreading financial literacy in the country. Prominent among them is the NGO named "Sanchayan" which is dedicated exclusively in spreading financial literacy and awareness among the youth and adults who come from low income background. For this the NGO conducts free workshops on topics ranging from the basics of banking, credit cards, and PAN cards. Moreover they also cover investment decisions in shares and mutual funds. The main objectives of these workshops is to enable these youth and adults to become aware and become part of mainstream banking and financial services industry. The main mission of "Sanchayan" is to create a financial literate India. The NGO has been launching very useful programmes with this objective. The Financial literary and counseling programme for urban poor like maids, rickshaw wallahs, autodrivers etc was the first of this kind. The organization has also tied up with the National stock exchange for introducing literacy programmes in stock market knowledge. It has also developed the financial literacy program for young adults named "FUN "in increasing financial awareness among them. It has also helped many youths to open bank accounts in public sector commercial banks (Sanchayan annual report 2009-10). Another NGO named Citi India (A branch of the Citi Group International) has been on the arena of spreading financial awareness among Indian masses. The group has launched a pilot program on women empowerment through financial literacy in participation with the Self Employed Women"s Association (SEWA) Bank. This program was developed to teach the women how to employ the money they have borrowed and how to use the profits earned by them. The program aims to advice the women how to invest these funds in insurance or pension schemes. The Citi center of financial literacy a key department within the organization focuses on imparting training programs for the trainers of financial literacy and for the field workers. Moreover the group has also partnered with the Indian school of business a premier business school in Hyderabad for doing comprehensive research in eradicating financial literacy. The group has also partnered with another NGO "Meljol" in implementing financial education programs titled "Aflatoon" among school children across India (City India community support program). The Indian school of microfinance for women started in 2003 for empowering the lives of women is also undertaking efforts in increasing financial literacy in the country. It has taken initiative to celebrate October 14 as financial literacy day every year. The institution through its "Citi" center of financial literacy has formed a network of partner organizations named National alliance for financial literacy to take up financial literacy as a mass movement across the country. The national financial literary drive was launched in 2008 aimed to reach one million women in the year 2009. The event proved to be grand success. It is also engaged in knowledge sharing network on financial literacy at the national level. It is also proposed to set up coordinating centers at the state level as well as district level. Moreover the group is also organizing financial counselling centers, financial camps, portals and certified courses on the topic (Indian school of microfinance for women Annual report. 2008-09). CRY (Child Rights and You) is an NGO working for the underprivileged children of India. It partnered with the Citi group to promote economic empowerment in India during 2011(Citi India partners 12NGOs, 2011). In India studies conducted by Ajay Tankha, Development consultant of Sa-dhan, a self help group in regard to financial literacy has indicated that nearly 96% of the population across the country
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felt that they would not survive for more than one year if there is a loss of income. More than half of the population of the country prefers banks to keep their surplus. More than one third prefer to keep their surplus at home and only 5% keep their surplus at post office schemes. Higher income earners save up to 44% of their income whereas the bottom 20% borrows up to 33%. To meet ends, 40% of rural households borrow from local money lenders to meet important expenditures. These data clearly points out that Indian household do have the habit of making savings out of the household income but most of their current income is insufficient to meet their needs. In this context the role of Self help groups" in the field of spreading financial literacy is also worth to discuss (Tankha 2011). Access to finance by the poor sections of the society living in the country depends on the degree of financial literacy available for them. For reduction of poverty and social; cohesion, such groups should be financially educated and brought to the mainstream financial climates. In a NABARD report published in 2008, data reveal that 45.9 million farmer households in the country do not have access to credit either from institutional or non institutional sources. This represents around 51.4% out of the total percentage of households. Moreover despite the large and vast network of bank branches, only 27% of the total households in the rural sector have access to bank financial schemes. Rural households not accessing credit from formal sources as a proportion of total households" accounts for a whopping 95.91%, 81.26% and 77.59% in the north, north eastern and central regions of the country. The report strictly highlighted the importance of SHG"s in the area of improving financial literacy which could overcome this adverse situation. In this regard the SHG-bank financial link was proposed. This came to be known as the SHG-bank linkage programme. This programme is now more than 18 years old (Report of the committee on financial inclusion, 2008).
Significance of the Study
Kerala State, with its good base of banking density and education, has built up sound systems and processes which has taken it to the forefront of the economic development process of India. Kerala Banking Sector is in a shifting phase because of Mass Inclusion Campaigns and Modern Customer Relationship Strategies adopted. As a result of number of financial inclusion and awareness campaigns, the State was declared as the first Total Banking State in India. In addition to it, Palakkad District is declared as the First Total Banking District in India. These declarations are based on the criteria of "one account for one household". But this criterion is not functional in the context of the real spirit of inclusive growth. In order to consider the economic growth as an inclusive one, it should make its impact on all the sectors, and it should be benefited by all the sections of the society and it should results in multi sectored growth rather than simple opening of a bank account ( No frills) by each household. Even in the household sector, all accounts are not live and operative. In Kerala most of the accounts are opened for transaction purpose, for getting loans, subsidies, scholarships etc. Even then, Kerala Banking Sector cannot claim 100% financial inclusion, because of the fact that modern banks are providing multitude of banking products and services aiming different sectors and different customer groups having varied financial requirements. In Kerala Banking Sector the NRI and Current Accounts cover the major portion of the live accounts. Still, the vulnerable sections of the Kerala State are marginalized from the accessibility to multitude of banking products due to the lack of proper financial education, awareness and empowerment. Kerala Banks" financial inclusion efforts are in its ongoing pace. Now, the Kerala Banking Sector is concentrating on the financial deepening and more inclusive growth by making use of the modern technology based banking products and services. In the spreading of this modern technology based banking products and services, the Financial Literacy Centres have to play a pivotal role by creating awareness of systems of operations and nature of these products particularly among the marginalized sections of the society. Therefore, the present study is proposed to evaluate and analyse the present scenario of Financial Literacy Centres in the Kerala State.
Data mining and Methods
This study attempts to evaluate the present scenario of Financial Literacy Centers in Kerala. For the purpose of the study literature relating to the topic was constantly reviewed and data were examined. The data were compiled from RBI Bulletins (various issues), Economic Survey 2012-13, Official Report of SLBC (State Level Bankers" Committee) Kerala State-Sept. 2013, Official website of RBI and Official website of Kerala State Planning Board.
Financial Literacy Centers (FLCs) and Kerala Banking Sector
In th June 2013, Sri. Salim Gangadharan, Regional Director, RBI directed that if any bank is not interested in opening FLCs in Kerala, they should surrender their rights for opening FLCs and inform the same to the SLBC in writing. SLBC in turn shall do the re-allotment. He added that the bankers have to conform to the provisions of RBI Circular. In addition to that, after establishing FLCs, the compliance aspects shall be cross verified by Lead District Managers of respective districts and ensure regarding the acceptability. At present, in Kerala, in addition to bank branches, the Akshaya Kendras are also actively participating in imparting financial education to the mass. Recently, the Chairman of SLBC urged all the banks should take necessary steps to complete the targets assigned to them in respect of starting of FLCs. He requested the management of banks in the state to strongly represent the matter to the respective corporate offices so as to complete the task before the deadline. He added that if any bank is not interested in opening of FLCs, they can inform the same to SLBC in writing so as to reallocate the same to another bank. The statistics shows that out of the 152 banking blocks targeted in Kerala (targeted in September 2011), only 101 FLCs are opened block wise till September, 2013. (Table-1 ).Undoubtedly it is a good move, when comparing with the FLCs in other States. But still the state has to cover 1/3 rd of the targeted level. The bank wise performance viz-a viz targets and details of FLCs yet to be started are given in Table-1 and Table- While making a bank group wise evaluation of attainment of targets in opening FLCs, it can be seen that the private sector has attained 91.11% of the target. Public Sector and RRBs are far behind in the attainment of the target with 57.29% and 55.56% respectively. Efforts from the part of public sector banks, RRBs and Cooperative banks in the promotion of FLCs should be accelerated for the accomplishment of the real sense of financial inclusion. 
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Conclusion
A prudent customer should have awareness, education and training etc. for leading rational financial practices and knowledge regarding the modern banking technology based products and traditional products, direct benefit transferring systems, development programmes supported by the Government subsidies and different rehabilitation programmes. Therefore, the Financial Literacy Centres should actively engaging in the financial awareness programmes, education, training, counseling etc. to the mass, especially the vulnerable sections of the society which will ultimately help in the creation of a Financial Knowledge Society. Our banking sector is in a developing phase, however still we have to go further for the fulfillment of a Financial Knowledge Society by enriching the functioning of Financial Literacy and Counseling Centers in the state.
